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LenTpann3oBaHHoOe TECTUPOBAHNE N0 AHIIHIICKOMY SI3BIKY, 2022.

IIpy BBINOJIHEHUM 3a[aHMI C KPATKUM OTBETOM BIHILINTE B MOJE JUIs OTBEeTa LUQPY,
KOTOpasi COOTBETCTBYET HOMEpY IPaBWIBHOIO OTBETa, WIM YHCIO, CIIOBO,
HOCJIeNOBAaTeNbHOCT, OykB (cioB) mnum 1udp. OTBET ciemyeT 3aluchiBaTh 0e3
mpobenoB M KaKUX-MOO JOMOIHUTENBHBIX CHMBONOB. Tak Kak Ha SK3aMeHe
pacrmo3HaBaHHe anocTpoda B Ol1aHKaX OTBETOB Oy/eT 3aTPyAHEHO, 3allUChIBATE OTBET
B mosiHOH (hopme, Hanprmep: donotknow, BMecto don'tknow.

B 3amaHmsx, rae HyXKHO YCTaHOBHTH COOTBETCTBHE MEXKIY ABYMS CTONOLIAMH, OTBET
3aNMIIUTe B BHAEC codeTaHWs OykB u  1nudp, cobmomas andaBUTHYIO
HOCIIEI0BATENILHOCTh OyKB JIeBOro crondna. Hekoropble JaHHbBIE IPaBOro CTONONA
MOTYT HCTIONB30BaThCs HECKONBKO a3 WMIIM HE MCHOIb30BaThes BooOmie. Hampumep:
A1B1B4T2.

Ecnu BapuaHT 3a/1aH yquTeneM, BBl MOKETE BIHICATH WIIM 3aTPy3UTh B CHCTEMY OTBETHI
K 3aJJaHUSIM C Pa3BEPHYTHIM OTBETOM. YUUTENIb YBUAUT PE3YNbTaThl BBIIOIHECHUS
3a7laHUi ¢ KPaTKUM OTBETOM M CMOXKET OLIEHUTH 3arpy’K€HHbIE OTBETBI K 3aJaHHSIM C
pa3BEepHYTHIM OTBETOM. BbICTaBieHHbIE yuuTeaeM Oaiuibl OTOOpa3siTcs B Baulel
CTaTHUCTHKE.

It might be said that some of the most important advances of the 21%

century have been the iPhone, the iPod, YouTube and Skype. Today, they are
a part of everyday life. The iPod and Apple’s music store, iTunes, (1) ... in
2001. The iPod’s modem design and large storage capacity made it very
popular. And because of iTunes, digital music (2) ... normal. Skype has
transformed the way people communicate across borders. Skype made it
possible to call family or friends abroad — and even video chat — for free
over WiFi. YouTube (3) ... in 2005 and is now the world’s most popular
video-sharing website. Millions of hours (4) ... each month watching music
videos, films, and even cat videos! Apple’s iPhone was the first user-friendly
smartphone with a large touchscreen. It came out in 2007 and (5) ... over the
mobile phone market, and a new industry was created — app development.

The 21% century is still young. Who knows how our lives (6) ... by other
inventions in the next few years!

1. Kakoe ci0BO (cnoBocodeTanue) npomnyeHo Ha nosuuuu (1)?

1) develop 2) were developing 3) have been developing
4) had developed 5) were developed

2. Kakoe cJ10BO (CJIOBOCOUYETaHKE) MPOIYIICHO HA MO3UIHH (2)?

1) will become 2) was becoming 3) had become
4) has become 5) was become

3. Kakoe ci10B0O (CI0OBOCOYETAHHUE) MPOIYIIEHO Ha o3uuu (3)?

1) had founded 2) was founded 3) founded
4) has been founding 5) was founding

4. Kaxoe cJ10BO (CJIOBOCOYETAHKE) MPOIYIICHO HA MO3UIHH (4)?

1) are spent 2) will spend 3) are spending 4) spend
5) have spent

5. Kakoe ci10Bo (citoBOCOYETaHHUE) IPOIYLICHO Ha TTO3UIUH (5)?

1) has been taking 2) was taken 3) took 4) is taking
5) had taken

6. Kaxoe c110B0 (ci10BOCOYETaHKE) MPOIYIIEHO Ha Mo3uuH (6)?

1) improve 2) have improved 3) are improving
4) had improved 5) will be improved
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More and more young sports people are realising that their hopes of
sporting success on the international stage of the Olympics are not just a
dream. With the right opportunities there will be no limit (1) ... their
achievements. While many have the ability and dedication to succeed,
sometimes the lack of access (2) ... training facilities has limited their progress
in their chosen field. The Athletes Academy's aim is to provide talented
sportspeople (3) ... free cutting-edge facilities in a number of key cities.
Without appropriate support, it is unlikely that they will ever enjoy success
(4) ... the very top. Hopefully, in the future, several of the Academy's students
will be able to stand on the podium holding a gold medal.

7. Kaxoe c110B0O (CJI0BOCOUYETaHKE) MPOIYIICHO Ha no3uimu (1)?
1)to 2) by 3) with 4) at 5)in

8. Kakoe c110B0 (ciioBocoyeTaHue) MporyeHo Ha no3unuu (2)?
1) of 2) to 3) for 4) at 5) in

9. Kaxkoe c110BO (CJI0BOCOUYETaHKE) MTPOIMYIICHO Ha mo3uiuu (3)?
1) at 2) on 3)to 4) with 5) for

10. Kaxoe c1oBo (ClI0BOCOUETaHKE) MPOIYIIEHO Ha MO3UIHH (4)?
1)in 2) for 3)at 4) with 5)to

(1) I had an interesting experience on board a plane from my country last
summer. I was on my way to England with my family for ... week’s holiday.
When we got into the cabin, I noticed a girl with beautiful blonde hair and felt
I had seen her somewhere before. My seat turned out to be right next to hers,
and I was waiting for ... good moment to break the ice and ask where I’d seen
her before.

(2) I'take ... pride in being very polite, so I didn’t want to just start talking
to her! I didn't want to bother her because she was watching a movie on her
laptop while more passengers boarded ... plane. When the announcement
came that we had to turn off our electronic devices before take-off, I took
advantage of the situation, and asked about what she was watching.

(3) We started talking, and she told me that she was English and was
returning home from a visit to my city. Now, ... year on, we are great friends
and communicate regularly. It’s always great to come into ... contact with
people from different countries — wherever you are!

11. Kaxkoe c110BoO (CJIOBOCOUETaHKE) MPOIMYIICHO Ha mo3uiw (1)?
1)a,a 2) the, the 3)a,— 4)—,—, 5)—,a

12. Kaxoe c110B0 (CJI0OBOCOUETaHKE) MPOIYIIEHO Ha MO3ULKH (2)?
1) the, a 2) —, an 3) the, — 4) —, the S)a,—

13. Kakoe ciioBo (croBocodeTaHue) npoIymeHo Ha mo3umud (3)?
1) a, the 2) the, a 3) the, the 4)—, — 5)a,—

14. IIpouuraiite mpeIOKeHUS. YKaKHTE HOMEp BBLICICHHOrO (par-
MEHTa, B KOTOPOM JOIyLIeHa OIIUOKa.

The number of emojis are considerable (1) which means (2) we spend
ages trying to find (3) the right one (4) — just typing the word would be
quicker (5).

1 2)2 3)3 44 55

15. IlpounTaiiTe NpeAIOKeHUS. YKaKUTE HOMEp BBIJICICHHOTO (par-
MEHTa, B KOTOPOM JIOIYILleHa OMINOKa.

There's no need (1) to say that endangered species (2), what (3) are
rarely seen outside the zoo (4), provide a great attraction (5).

11 2)2 3)3 4)4 5)5
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Audio books are recordings of books read aloud. In recent years, their
sales have (1) ... rapidly, with many more books becoming available through
streaming services. In fact, many titles often appear online at the same time as
the printed books are published. There are various reasons for their (2) ...
popularity. Firstly, it is possible to listen to an audio book while relaxing or
doing household tasks like washing and cleaning, when travelling to school or
work, and doing exercise or sport while you are on your (3) .... Many people,
of course, would like to read more, but simply do not have enough time; here,
too, audio books can (4) ... a huge difference. Whenever somebody has a few
moments to (5) ..., they can switch on their relevant device and settle down to
listen to the next chapter of their favourite book.

16. Kaxoe ci1oBo (ciioBocoueTaHue) npormyueHo Ha nosuuuu (1)?
1) raised 2) driven 3) added 4) risen 5) reached

17. Kaxoe cioBo (cioBoco4YeTaHKE) IPOIYIICHO Ha MO3UIMH (2)?
1) improving 2) growing 3) deepening 4) raising
5) going

18. Kakoe cioBo (cioBocodeTaHue) NporyuieHo Ha mo3umuu (3)?

1) single 2) lonely 3) private 4) alone 5) own

19. Kaxoe c110B0 (CJI0BOCOUETaHKE) MPOITYIIEHO HA MO3ULHH (4)?
1) do 2) lead 3) cause 4) make 5) get

20. Kaxkoe cioBo (cioBocodeTaHue) MpoIymeHo Ha mo3unuu (5)?
1) spare 2) keep 3) save 4) hold 5) waste

21. IIpouwnraiire nuanor. OTBETbTE Ha BOIPOC, CIACAYIOIIUI NOCIE aUa-
Jjiora, BEIOpaB OJIMH U3 MPEIOKCHHBIX BADHAHTOB OTBETA.

Man: Why did you come to the meeting late? I left a message with your
roommate about the time change.

Woman: She has a very short memory, and it really gets on my nerves.

What does the woman mean?

1) The man shouldn't have invited her roommate to the meeting
2) Her roommate was unable to attend the meeting
3) Her roommate is unreliable about delivering messages
4) The woman hadn't told her roommate about the time change
5) Her roommate is too nervous

22. BbiOepuTe OTBETHYIO PEIUIHKY, MOAXOIAILYIO IO CMBICIY K IPEIUIO-
JKEHHOH peruIvKe-CTUMYITY.

I’ll give you a ring when things get easier.

1) I certainly won’t 2) It depends 3) Not really
4) I’'m afraid so 5) That'll be fine

23. YcTaHOBUTE COOTBETCTBUE MEXIY PeIIMKaMU-CTUMYNaMu 1—4 u ot-
BeTHBIMH perinkamu A—E. Bribepute onyH M3 MPEmIOKEHHBIX BapHAHTOB
orBera. OnHa oTBeTHas pernka (A—E) sBisercs nuiHeit.

A) T'll do my best.

B) It’s my pleasure.

C) Not yet.

D) All right, suit yourself.
E) No, none at all.

1) Ready to go?

2) I don't think I'll come to the party tonight.
3) Take it easy.

4) Thanks, I appreciate your time.

1) 1E2A3C4D 2) 1D2A3E4B 3) 1E2B3D4C
4) 1C2D3A4B 5) 1C2B3E4D
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24. Pacnonoxure peIUIMKUA TaK, YTOOBI IMONYYMIICS CBS3HBIM JHAJIOL.
BriGepute of1H U3 MpeUI0KCHHBIX BADHAHTOB OTBETA.

A) That sounds like a good plan.

B) Do you want to do something this afternoon?

C) There's nothing worth buying in the mall though, is there? It’s not like
it has any decent shops.

D) Actually, there’s the skate park next to the mall. We could go there.
Pop in for a drink at the mall first — there’s a good cafe there which might
not be too busy. Then go skating.

E) OK, so what shall we do?

F) I was thinking about going to the shopping mall. It’ll be completely
packed, though. You know how that can really stress you out.

1)CDEFAB  2)CAEFBD  3)FADBCE  4) BCDFAE
5) BFCEDA

§ 1. Whether they’re cheering in the stadium or yelling at the referee
from the sofa, sports fans exist all over the world. The long-term attachment
to a particular sport or team appears to develop around the age of eight or
nine, and the sport or team a person decides to follow is largely influenced by
their social circle rather than their personal participation in a sport. Research
into the psychology of sports fans has revealed some common principles that
apply to the behaviour of most fans.

§ 2. Have you ever heard a sports fan boasting, "We’re top of the league
at the moment?" They choose to use the pronoun "we" to report their team’s
performance. Fans’ use of "we" to talk about their favourite team
demonstrates the strong sense of identity fans feel with their club. When their
team is doing well, they enjoy experiencing the victory as if they had played a
part in the success themselves.

§ 3. The opposite of this often happens after a team suffers a defeat. Fans
in this case may refer to the team as "they" in order to distance themselves
from their team’s disappointing match result. They will be unlikely to wear
any clothing that identifies them as a supporter after losing to a rival team.
However, this is not the case with fiercely loyal or "true" fans. They will carry
on wearing their team scarf even when their team performs badly and will say
with genuine sadness, "They beat us three nil."

§ 4. Psychologists have also studied the way in which fans change while
watching their chosen sport. Someone who is usually shy and quiet can be
seen shouting, screaming and jumping while watching their favourite team
play. The effect of being in a crowd of spectators enjoying the same activity
allows people to become less self-conscious and more confident. For many, a
live sporting event is the only place they feel comfortable showing their
feelings openly in public. It can be a great way to relieve stress and improve
personal well-being.

§ 5. Finally, most interesting is the way in which sports fans swear by
their superstitions or lucky charms.

Wearing a certain item of clothing or carrying a "lucky" object is
common practice for many. People who may not be superstitious in any other
aspect of their life will claim that wearing a certain item of "lucky" clothing
will make their team play better. Of course in reality it doesn’t matter whether
you have your lucky coin, but superstitions are taken very seriously by sports
fans and 1 for one would not like to try and persuade them otherwise!

25. BLI6CpI/ITe OIVH H3 MPEIJIOKCHHBIX BapHAaHTOB OTBETAa B COOTBET-
CTBUU C COACPIKAHUEM IPUBECHHOIO BBIIIE TEKCTA.

In paragraph 1, what does the writer say about children?
1) A child experiences important developments at the age of eight or
nine
2) Playing a sport is seldom the main factor in choosing a team to
support
3) Children are too easily influenced by friends and family

26. BoiOepure ofuH K3 NpPEUIOKEHHBIX BapUAHTOB OTBETa B COOTBET-
CTBHUH C COZIEp>KaHUEM IIPUBEACHHOTO BBIIIE TEKCTA.

In paragraph 3, what does the writer say about true fans?

1) They are more willing to show their real feelings than less loyal fans
2) Their mood is more affected by the success and failures of their team
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3) They are unlikely to change the way they report their team’s results

27. BblOepute OofuH U3 IPEUIOKEHHBIX BapHAHTOB OTBETa B COOTBET-
CTBMH C COZIEPKAHUEM IPUBEAESHHOTO BBIILIE TEKCTA.

In paragraph 4, what do we learn about fans’ behaviour while watching
sport?
1) It can change their personality for the worse
2) It’s a good indication of their stress and general well-being
3) It demonstrates an untypical ability to express emotions

28. BLI6epI/ITe OJIMH U3 NPEAJIOKCHHBIX BapHUaHTOB OTBETa B COOTBET-
CTBUHU C COACPIKAHUCM ITPUBCACHHOTO BBIIIEC TCKCTA

What is the writer's attitude towards fans' superstitions or rituals?

1) He recognises the benefits of fans having their own personal
superstitions or rituals

2) He is doubtful of their positive effect but would be reluctant to share
his opinion with a fan

3) He makes fun of the way some people let superstitions influence their
decisions in life

29. Ompenenute 3HaYCHUE YKa3aHHOTO ciioBa B Tekcre: distance (§ 3).

1) separate 2) distract 3) prevent

30. Ompenenute 3HaYCHUE YKa3aHHOTO CJIOBa B TekcTe: claim (§ 5).

1) promise 2) state 3) pretend

The Corinthia Hotel in London is one of the most (1) ... IMPRESS)
hotels I have ever stayed at. First of all, its prime location, in the heart of
London, (2) ... (ABLE) visitors to explore London on foot and to visit the
many (3) ... (ATTRACT) of the metropolis. The rooms are beautifully
furnished and very comfortable. The most luxurious accommodation of all is
the penthouse suite, which has a spectacular view of central London and its
surroundings. Guests also have a (4) ... (VARY) of restaurants and bars to
choose from. The friendly atmosphere and the service ensured that my stay
was (5) ... (ENJOY) and I would (6) ... (DEFINITE) go back there again.

31. Ilpounraiite Tekct. OT npuBeneHHOro B ckoOke (1) cioBa oOpasyiite
OJHOKOPEHHOE cnoBo TakuM 00pa3oM, 4TOOBl OHO I'PaMMAaTHUECKU U
JIEKCHYECKH COOTBETCTBOBAJTIO COIEP)KAHHIO TeKCTa. 3armoiHuTe mpormyck (1).
ITomuwuTe, UTO 331aHHYIO HOPMY CI0BA HEOOXOAUMO U3MEHUTD.

32. Ilpountaiite Teket. OT NpUBEICHHOTO B ckoOKe (2) ciioBa oOpasyiiTe
OJHOKOPEHHOE cnoBo TakuM 00pa3oM, 4TOOBl OHO I'PaMMAaTHUECKH U
JIEKCHYECKH COOTBETCTBOBATO COAEP)KAHHIO TEKCTa. 3allONHHUTE MPOIyCK (2).
ITomuwuTE, UTO 331aHHYIO (HOPMY CII0BA HEOOXOAUMO U3MEHUTD.

33. Ilpountaiite Teket. OT npuBeeHHOTO B ckoOke (3) cioBa oOpasyiiTe
OJHOKOPEHHOE cnoBo TakuM 00pa3oM, 4TOOBl OHO I'PaMMAaTHYECKH U
JIEKCHYECKH COOTBETCTBOBATO COAEP)KAHHIO TEKCTa. 3alloNHHUTE mporyck (3).
ITomuwuTe, YTO 331aHHYIO (HOPMY CI0BA HEOOXOAUMO U3MEHHTD.

34, Tlpouutaiite TekctT. OT NpUBEIEHHOrO B CKOOKe (4) ciioBa oOpasyiiTe
OJHOKOPEHHOE cnoBo TakuM 00pa3oM, 4TOOBI OHO I'PaMMAaTHUECKH U
JIEKCUYECKH COOTBETCTBOBAJIO COIACPIKAHHMIO TEKCTA. 3alOIHUTE MPOIMYCK (4).
ITomuwuTe, UTO 331aHHYIO (HOPMY CII0BA HEOOXOIUMO H3MEHHTD.

35. Tlpountaiite Teket. OT npuBeeHHOr0 B ckoOke (5) cioBa oOpasyiite
OJHOKOPEHHOE cnoBo TakuM 00pa3oM, 4ToOBl OHO I'PaMMAaTHYECKH U
JICKCHYECKH COOTBETCTBOBAJIO COIACPIKAHHIO TEKCTA. 3aMOIHUTE MPOIMmycK (5).
ITomuwmTE, YTO 331aHHYIO HOPMY CII0BA HEOOXOIUMO H3MEHHTD.

36. IIpouutaiite Teket. OT npUBeIEHHOrO B ckoOke (6) cioBa oOpasyiite
OJJHOKOPEHHOE cnoBo TakuM 00pa3oM, 4TOOBI OHO I'PaMMAaTHUECKH U
JIEKCHYECKH COOTBETCTBOBANIO COIACPKAHHIO TEKCTA. 3aMOIHUTE MPOMycK (6).
ITomuwmTe, YTO 331aHHYIO HOPMY CII0BA HEOOXOIUMO H3MEHHTD.
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1. Have you ever heard of Shinsegae? And do you know what does the
word means? Well, Shinsegae

2. 1is the world’s largest department store and there is located in South
Korea. The word means "New

3. World". In this enormous twelve-floor building where you can find
everything from shops, travel

4. agencies and beauty salons to ice rinks and cinemas. If you are keen
on these clothing which

5. is in fashion, there are much plenty of shops to choose from. If you
can afford something really

6. expensive, you should visit one other of the designer shops such as
Louis Vuitton and Prada.

7. Those of you who are unable to spend a fortune and are looking for a
few bargain can visit

8. the shops which are stock more affordable items of clothing for you to
try on. Many people visit

9. Shinsegae, but it never feels overcrowded so it won’t take you else
ages to get to the till (xacca)

10. to pay. And you can always pay in every instalments if you don’t
have enough money on you.

37. Ilpouwuraiite Texkct. U3 crpoku (1) Beimmumure OJJHO nuiinee cioBo.
38. IIpouwntaiite Texkct. U3 crpok (2) Beimumure OJJHO numinee cioBo.
39. IIpouwnraiire Tekct. U3 crpoku (3) Bemmumure OAHO numaee ciioBo.
40. IIpouwnraiire Texct. U3 cTpoku (4) Beinuuure OJHO numsee ciaoBo.
41. Ilpouwnraiite Tekct. U3 ctpoku (5) Bemummre OJJHO numnHee ciioBo.
42. IIpouwnraiire Texct. U3 ctpoku (6) Beinumure OJHO numHee ciaoBo.
43. Ilpounraiite Texct. U3 ctpoku (7) Bemummre OJJHO mumHee cioBo.
44. Tlpouwnraiite Tekct. U3 ctpoku (8) Bemummre OAHO numiaee ciioBo.
45. Tlpouwnraiire Texct. U3 ctpoku (9) Beinumure OJHO numHee ciaoBo.

46. Ilpounraiite Texct. M3 crpoku (10) Bemummure OJIHO mmmmee
CJIOBO.

47. IlepeBeanuTe Ha aHIIMICKUH A3BIK (hPArMEHT NPEITIOKECHHS, NaHHBIH
B CKOOKaXx.

I hope that you all enjoy each (apyra) company.

48. IlepeBeanTe Ha aHIIMICKUH A3BIK (PPArMEHT NPEITIOKCHUS, JaHHBIH
B CKOOKaXx.

Ben doesn’t want to (puckoBath) such a risk.
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